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Attention: future HEIBS 
Patricia Galligan, '44, home service director 
of the New Haven Gas Company, gives tips to 
prospective home economics women in business 
SUCCESS in the business world depends largely up-
on the self-confidence resulting from the home 
economist's knowledge that the information she gives 
is correct. Countless queries c me to her daily. To 
know the right answers she must be informed on cur-
rent and past events. She must remember the basic 
facts learned in college, or know where to find the in-
formation on a moment's notice. 
A good memory pays dividends when it results in 
a broader perspective rather than mere knowledge of 
minor points. Memory of names is especially impor-
tant. A new person entering a business firm should 
memorize her co-workers' names as quickly as possible 
and a foresighted person will learn the names of peo-
ple whom she eventually will meet in her profession. 
Speed is another trait worth developing. Since time 
is too limited to dwell on details, the home economist 
in business must be able to think and work fast. But 
quality of work goes hand in hand with quantity so 
speed must not become an end in itself. 
Contrasting with the usual student habit of treating 
faculty members with formality and rarely chatting 
with them, employees are expected to consult freely 
and informally with their employers. However, a good 
rule is to address business associates as Miss, 'Mrs., or 
Mr. during office hours. The ability to discern whether 
a situation calls for formality or informality and to act 
accordingly is a valuable asset. 
Of equal importance with etiquette toward her em-
ployers is the manner in which the home economist 
treats those who work for her. They deserve the same 
respect and cordiality as superiors. 
The home economist must be able to take directions 
as well as give them. Open-mindedness and tolerance 
of others' ideas are necessary virtues if she is to get 
along in professional life. 
Good grooming is the rule at all times. A smart, 
simple outfit, with which a hat may be worn, is con-
ducive to a professional appearance. 
The home economist with an eye to the future con-
stantly prepares for promotion. She is alert to new 
ideas that will be of use to the company for she Tealizes 
that those with initiative progress fastest. The more 
an employee knows about the firm for which she 
works, the more valuable she is. 
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3-98 
Flattering sweaters that rate with saucer-
eyed freshmen and sophisticated seniors! In 
beloved cardigan and slipover styles in 
fresh, bright paint-box colors! Of 100% 
fluffy wool that's soft and warm as toasted 
marshmallows! 34-40. 
Other Pretty Styles too, for only ............................ 2.98 
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